
NIVEA
One newsletter that resonates across Europe


You probably know NIVEA. Part of Beiersdorf Global 
AG, NIVEA’s skincare products are a mainstay in 
bathrooms worldwide. These products are primarily 
sold physically, whereas NIVEA’s newsletters aim to 
incite brand preference and loyalty – and are sent 
out to subscribers across the world.



The challenge

NIVEA called for an efficient and 
consistent way to reach its European 
newsletter subscribers — but one that 
still resonated with local audience’s in 
Europe’s many countries.

The solution 

We complied, with the strategy and 
creation of a master newsletter that can 
easily be transcreated in different 
languages and localised for NIVEA’s 
varying product range across EU 
countries. Each month, we propose 
several thematic newsletter that 
balance blocks (or paragraphs) of 
educational, engaging and commercial 
content. This editorial approach ensures 
we keep things culturally relevant, 
engaging and performance boosting for 
a pan-European audience. 



The result?
On a monthly basis, we create 3 
storytelling, multi-block European 
master newsletters — which are 
transcreated in almost 20 languages for 
20 countries.  


Plus, we localise newsletters for NL, BE, 
FR and UK. 
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